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[T°S RAINING TOURIST DOLLARS

Portland travel spending
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Economy | The city's growing
reputation for dining and culture

helps push travel spending in
Portiand to 53.4 billion in 2006

By JOWATHAN DEIMCRMAN
THE EBCONLAN
[t rained throwsghou Mancy Beckus® wix-
dayvacation in Poriand this moath, ponr-
g the day ahe arrived from Califormis and
cortnuing through the day she left,
Beckus arad her husband didn't care
They came far the focd, not the weather,
"We're eatlay our way throwugh town,”

reservationa af five high-end restaurants.
“When it rains, we fust take more taxds,”

Ciinary rousdsts |ike Bechua and hus-
band Frank Puglisl dre pact of a growin
numbet of vidion o Porland, Over
travel spending in the Pordand ares las
year was up 7.2 percent from the previous
year, 10 314 Bllon, according o 8 srudy
conducted fas the Pordand Oregan Vision
Aavoclaton, e third consesutve year of
prowth exceeding 7 pescent

More than 7 million people visled Port-
land last year, accooding toa drak stucy by
Travel Oregon — 500,000 mara than 2084,

“The demand for Portland iy dearly tak-
Ing off.” sald Brian McCartin, the visiton

commvrntion and tousism sale.

Terarist viuts are ristng a3 Metro congid-
0y conatriction of a Go0-mom hotel near
the Otegon Conventon Center. Haotel
bemuters sy the hotel would bring more
larga conventions o Poctiand by providing
convenient lodging and  comvention
amendien. Opponents, incuding econo-
relst Joe Cortright, say construction of the
hotel would be 3 waste of public merey.

Cormight i not lmpressed by arguments
that vistor boost tha area’s economy.

*Tourism joba are not great jobs,” he
sl “Ag a macter of economic prategy we
should be investing in resouress that cre-
ate well- paying job”
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said Beckus,

Portiand:
Urban scene,
no sales tax
help tourism

Contimaed from Page O

Seill, rhere's no queston wour-
ixts bring money, The valtors ai-
socladen sudy reported that
Pordand-ares visitors generated
$135 milion n sate and local
texes in 2006 Upscale restau-
rasits are among those tha2 wel-
CoHTie Vistors

I Paley, co-owner of Pale-
v's Place Bistro and Bar in
Northwest Pordand, esamates
that nearty 30 percent of her res-
tatrent’s customars are fom out
of the reglon. Without tourists,
she mid, “rot enly would we be
in touble, but &1 of Partand
witld b hare”

It didn't hurt Paley's char [t
was called “ane of the bess res.
taurants in the Narthwest f not
the coustry” n a Sept. 26 ardzle
I The New York Times head-
lined: “1n Postland, a Galden Age
of Dindng end Drinkdng”

Oregon's faumous for its nats-
ral beauty, But toursm expers
tay Fordand's whran: urban
soene s @ growing ammacoon

“Yeu have culnie, you have
cxcelent restaurants, you have &
ceneral core — and you don't
have a H]ﬁ"ﬂx.d said Lowle

o travel plans included

Richmond, wha has 3 pubdc ce-
laticns practce in Seatte with
many  travel/tourism  cent
“When people think of Pordand,
they don't Just think of Pordand,
Muine, amymore. They think of
Pordand, Oregon.”

Degeen Loofbusrow, director
of tavel sendees for AAA
Oregonildahe, says she's no-
deed maore interest [n Pordand
beckings

“There 15 8 peneml foeling that
Pordand b5 8 great detinadon,”
she said. “Thingy have changed.”

Vilerls Brooks, a Eupene-ane
writer, 5 spending mone of her
vacation tme in Pordand. She
staved at the Hotel deluxe
downtown for theee nights just
before Laber Day,

“Portland has finally gown
up, you have so much going on
there,” said Brooks, who came
for the anmual At in the Peardl
festival and had a 3182 annover-
sary cizner at Fengull, a Peoard
Districs restaurant

Culisary fourists are just 2
fracsion of visitors to Pordand,
and most people can't affoxd
sisch vacatens, Bus thelr spend-
ing makrs them amacthe @
Businmses

Travel Cregen, 4 STATE AgeNcy,
this monzh launched a 5300000
pwo-menth campalgn catled Or-
egon Bounty tarpeted maindy at
peape nerested in good food,
wing and beer. The campaign
sesis 1o lure people o Cregon
during the fall a tme when
touram drops of fom it sem-
mmer peas

association's executive vice prealdent of

“Cudlrary travelers are af
Auerit and scdve.” sald Todd Da-
vidson, Travel Oregon's eoeru-
thve direceor, “They tend to stay
lorger and spand moere Susing
their visit"

The cise 0 tourtm i Port-
land s part of a natonal [n-
crease I foursm drven by a
proweng econory, sid Thomas
Hazinsd, managing direcior of
HVS International, a Chicago
travel-comuuiting commpany duat
produced & repost supporting
construction of the proposed
hetel near the conventlan cen-
teT.

Portland alwn has been heiped
by an [noemsing mumber of
intermational figho — elziines in
the past four years have stamed
offering direct flighs to Ges
many, Medoo and Japan, Condg
Nast Troveler magazine this
menth named Portland [niema-
gonal Alrport the best alrport in
the county for the second year
n a row, Condd Nagt 15 owned
by Advance Publicazions, which
also owns The Oregondan,

The MNew Yok Times account
of the cin's food scene was e
maost recent exarple of growing
nadonal publicty, Fromomen, &
publisher of gevel puides, this
veor named Portand one of the
world's top travel desznadans

“We got people o ke no-
toe,” sid MoCartin of the Part-
lend vision asocanon, “We'te
creating abuze”
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